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August 06, 2003
Dear M=. Marlene &%. Dortch:
RE: CG Docket No. 02-278

As member of the HATIONAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for HAR = Request for Emergenoy Stay of Facsimila Advertiszement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established busine=zs relationship exception from the unzolicited fax advertisements
rules severcly interferes with my day-to-day business a=z a real estate professional.
Furthermore. the rules hinder the types of communication that my national. state and
local REALTOR® associations routinely send via facsimile, including informaticn on
conventions or centinuing education classes, which is a benefit that I expect as a
due= paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professicnals in the real estate industry. I echo
NAR s position and emphasize that it will be extremely diffioult to obtain the
required written consent to send faxes to my customers, vendeors and real estate
colleagues in the timeframe set by the FCC. It will alse be difficult for my local
board, state asecoiation, and national assocciation to seek and obtain written consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability te fax ilmportant information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable te think that an association can
seek and obtain consent from almeost 1 millien members by Auguet 25, 2003

Today. there are over 2 million U.5. homes in the zales pipeline. <Communicating wvia
facsimiles iz instrumental to ensuring a timely and succesaful transaction. An
effective date of Augqust 25. 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will s=ignificantly impact
homebuyers and home =ellers ability te wove promptly in highly competitive housing
markets. It will take time to adapt to thisz new requirement; businesses will have to
amend current practices to gain this new conzent from consumers and vendors.

It is in this regard that I urge the FCC tc stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated inte the annual dues billing cycle. This is the most
effective method for providing express written consent tc HAR and my state and local
REALTOR® agsociations. The stay is alsc esz=ential in order tc institute the required
compliance procedurez for fax communications with my clients and other busineszsesz to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and con=ideraticn in this matter.
Sincerely.
Jean Parker

15415 Katy Freeway, Plaza Suite
Houston. TX
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Augqust 06, 2003
Dear Me. Marlene S. Dortch:
RE: CG Docket Ho. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for HMAR s Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
eztabliched bugine=sz relationship exception from the ungolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communlication that my national. state and
local REALTOR® agsceiations routinely smend via faceimile, inecluding information on
conventions or continuing education classes, which iz a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has ocutlined
the detrimental impact that these rules will have on its cover 900,000 members and cn
the cperations of over 3.5 million professionals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely difficult te obtain the
required written consent to send faxes to my customers, vendors and real estate
colleaques in the timeframe set by the FCC. It will alzo be difficult for my local
beard, state asscciation, and national asscciation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruptien in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTCR® member., I rely on this timely and
effective means of communication. It is unreascnable to think that an asscociation can
seek and obtain consent frem almost 1 million members by Augqust 25, 2003

Today, there are over 2 million U.5. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transzaction. An
effective date of August 25, 2003. can potentially delay the majority of these
transzactions. To =ecure the appropriate written consent will significantly impact
hoemebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to thiz new requirement: businegse= will have to
amend current practices to gain this new conzent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual due= billing cyele. Thiz iz the most
effective method for providing express written consent to HAR and my state and lecal
REALTOR® associations. The stay iz alsoc essential in order to institute the required
compliance procedures for fax communications with my cliente and other businesszes to
ensure minimal disruptions in real estate transacticns.

Thank you for your attenticn and censideration in this matter.
Sincerely,
Eevin Rodgers

3339 E Irwin Ave
Mesa, AZ §5204-7347
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August 06, 2003
Dear M=. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (HAR)., I am writing to convey my
wholehearted support for HAR = Request for Emergency Stay of Faceimile Advertiszement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
eztablighed buzineszz relationship exception from the unzolicited fax advertisements
rules severely interferes with my day-to-day business a=s a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® agsoeiationg routinely send via facsimile, ineluding informatien en
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in itz Request for Emergency Stay of Facsimile Advertizement Ruleg has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR = position and emphasize that it will be extremely difficult teo obtain the
required written consent teo send faxes to my custcmers. vendors and real estate
colleagues in the timeframe set by the FCC. It will alzc be difficult for my local
board, state asscolation, and national assoociation to =eek and cobtain written cons=ent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important infermation about upcoming conferences,
promotions and cother events. As a REALTORT member, I rely on this timely and
effective meanz of communication. It is unreascnable to think that an association can
seek and obtain consent from almest 1 millicn members by August 25. 2003

Today, there are over Z million U.S5. homes in the =zalez pipeline. Communieating wvia
facsimiles is instrumental to ensuring a timely and successful transaction. A&n
effective date of Rugu=st 25, 2003. can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt te this new requirement; businesses will have to
amend current practices to gain this new consent from conszumers and vendors.

It ie in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. Thiz is the most
effective method for providing express written ceonsent to NAR and my state and local
REALTOR® associaticnz. The =tay is alzo essential in order to institute the required
compliance procedures for fax communications with my cliente and other bueinesses teo
ensure minimal disruptions in real estate transactions.

Thank you for your attenticn and conzideration in this matter.
Sincerely,
SIMEON DESEINS

14141 ANGELTCON TERRACE
BURTCHSVILLE, MD 20866-2058
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August 07, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established buziness relationship exception from the un=zolicited fax advertisements
rules severely interferea with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® asscciations routinely s=end via facsimile, including infermation cn
conventions or continuing education classes, which is a benefit that I expect as a
due= paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 milllon professionals in the real estate industry. I echo
NAR & poeition and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues 1n the timeframe zet by the FCC. It will alse be difficult for my local
board, state aescciation, and national asscciastion to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
proemotions and other events. A= a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasconable to think that an associaticn can
seek and obtain censent from almoet 1 million membere by August 25, 2003 .

Today, there are over 2 mwillicn U.5. homes in the =zales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succe=zs=zful transaction. &an
effective date of August 25, 2003, can potentially delay the majority of these
transactione. To gecure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: busineszzes will have to
amend current practices to gain this new consent from conzumerz and vendors.

It i= in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be i1ncerperated into the annual dues billing cycle. This iz the most
effective method for providing expres=s written consent to NAR and my state and local
REALTOR® association=. The stay 1s alsec essential In order to institute the required
compliance procedures for fax communications with my olients and other busineszsez to
ensure minimal disruptions in real estate transactions.

Thank ycu for your attention and consideration in this matter.
Sincerely,
Alan Riley

302 Bamboo LN
Largo, FL 33770-4043
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Augqust 06, 2003
Dear Ms. Marlene S. Dortch:
RE: ¢G Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR s Requeest for Emergency Stay of Facsimile Advertisement
Rulez in the above referenced docket. The FCC £ unexpected decision to remove the
eztablished businegs relationship exception from the unszclicited fax advertisements
rules =severely interferez with my day-to-day business a= a real estate professional.
Furthermore, the rules hinder the typesz of communication that my national, state and
local REALTOR® associations routinely send via faceimile, including information on
conventions or continuning education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Reque=t for Emergency Stay of Fagsimile Advertisement Rules hasz cutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million profeszsionalz in the real estate industry. T echo
HAR = position and emphasize that it will be extremely difficult tc obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and natiecnal association to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upecoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of commumication. It is unreasonable to think that an association can
seek and obtain consent from almest 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the sales pipeline. Communicating via
faczimiles is instrumental to ensuring a timely and successful transaction. an
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; buszinesses will have to
amend current practices to gain thi=s new consent from consumers and venders.

It is in this reqgard that I urge the FCC to stay the effective date eof the
unanticipated and unprecedented fax rules for one year so that the reguired written
consent form can be incorperated into the annual dues billing cycle. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associationz. The stay is also essential in order to institute the required
compliance procedures for fax communications with my cliente and other businesses to
enzure minimal disruptions in real estate tran=actions.

Thank you for your attention and consideration in this matter.
Sincerely,
Patricia Ecke

6900 Harewocod Park Drive
Baltimore, MD 21220-1029
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August a6, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As wember of the NATIORAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established busziness relationship exception from the unsolicited fax advertizements
rules severely interferes with my day-to-day busziness as a real estate professional.
Furthermeore, the rules hinder the types of communication that my natlonal, state and
local REALTOR?® ameociations routinely eend via facsimile, including information on
conventions or continuing education classe=, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million preofessionals in the real estate Industry. I echo
NAR = position and emphasize that it will be extremely difficult to cbtain the
required written consent to send faxes to my customers, wvendors and real estate
cclleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state asscciation, and national asscoiation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability te fax important infermation about upcoming conferences,
promotions and cther events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an association can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.5. homes in the sales pipeline. Communicating via
facmimiles is instrumental t¢ ensuring a timely and succezsful transaction. An
effective date cof Auqu=t 25, 2003, can petentlially delay the majority of these
transaotions. To secure the appropriate written oonesent will =ignificantly impaot
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumerz and vendors.

It is in thi= regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year sco that the required written
congent form can be incorperated intc the annual dues billing c¢yele. This is the most
effective method for providing express written consent to HAR and my =state and local
REALTOR® assocliations. The stay is also essential in order to institute the required
compliance procedures for fax communicationz with my oliente and other busineszes to
ensure minimal disrupticns in real estate transactions.

Thank you for your attention and conszideration in this matter.
Sincerely.
Fim Frank

777 N Rainbow } 250
Las Vega=s, NV 8£89107-1187
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August 06, 2003
Dear Me. Marlene S. Dortech:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for MAR = Request for Emergency 5tay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established businezz relationship exception from the unzolicited fax advertizements
rules severely interferes with my dayto-day business as a real estate professional.
Furthermcore, the rules hinder the types of communication that my national. state and
local REALTOR® associations routinely =end wia facsimile, including infermation on
conventions or continuing education classes, which i= a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have cn ita over 900,000 memberz and on
the operations of over 3.5 million prefezsionals in the real eztate induztry. I echo
HAR s positicon and emphasize that it will ke extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagques in the timeframe set by the FCC. It will alsc be difficult for my local
board. state asszociation. and national association to =eek and cbtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruptien in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communicatien. It i=s unreasonable to think that an association can
seek and obtain consent from almest 1 million membere by August 25, 2003 .

Today. there are over 2 million U.5. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. &2n
effective date of Rugust 25. 2003. can potentially delay the majority of these
transactions. To secure the appropriate written consent will eignificantly impact
homebuyers and home sellerszs ability to move promptly in highly ccompetitive housing
markets. It will take time to adapt te thi= new reguirement: buszineszez will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thi= regard that I urge the FCC to =tay the effective date of the
unanticipated and unprecedented fax rules for one year =o¢ that the required written
consent form can be incorporated into the annual duesg billing cycle. Thi= iz the most
effective method for providing express written consent te NAR and my state and local
REALTOR® associations. The stay iz also essential in order te institute the required
cempliance procedurez for fax communications with my olients and other businesses to
enzure minimal disrupticns in real estate transacticons.

Thank you for your attention and consideration in this matter.
Sincerely,
Joge Veizaga

14341 Jacob La.
Centreville, VA 20120-2933
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Augqust 06, 2003
Dear M=s. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergenoy Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
eztablished business relationship exception from the ungolicited fax advertizements
rules severely interferes with my day-to-day business as a rcal estate professional.
Furthermore, the rules hinder the types of communication that my national. state and
local REALTOR® amzociations routinely send via faesimile, including information eon
conventions or continuing education classes, which iz a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionalz in the real estate industry. I echo
HAR g position and emphasize that it will be extremely difficult to cobtain the
required written consent teo send faxes to my customers, vendors and real estate
colleaqgues in the timeframe set by the FCC. It will alsc be difficult for my local
board, state assceiation. and national aszscciation to seek and obtain written consent
from their respective membership in less than thirty days, in cocrder te prevent an
interruption in their ability to fax important information about upcoming conferences,
prometions and other events. As a REALTOR® member, T rely on this timely and
effective means of communication. It is unreasonable to think that an association can
seek and obtain ceonsent from almest 1 million members by Augu=t 25, 2003 .

Today. there are over 2 million U.5. homeg in the =zale= pipeline. Communicating wia
facsimiles i= instrumental to ensuring a timely and successful transaction. A&an
effective date of Augqust 25, 2003, can potentially delay the majority of these
trangactions. To secure the apprepriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketz. It will take time to adapt to this new requirement: busineszez will have to
amend current practices to gain this new consent from consumers and vendors.

It is in thie regard that I urge the FCC to =stay the effective date of the
unanticipated and unprecedented fax rules for cone year =zo that the required written
conzent form can be incerperated inte the annual duoeg billing cycle. Thiz is the most
effective method for providing express written consent te HAR and my state and local
REALTOR® azzociations. The stay iz also essential in order to lnstitute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disrupticns in real estate transactions.

Thank you for ycur attention and consideration in this matter.
Sincerely,
Jim Maddox

420 Central Ave. SE
Albuquerque, NM 87196-4247
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Auqust 06, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted support for HAR 5 Requegst for Emergenoy Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established buginess relationship exception from the unsclicited fax advertizements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR® asscciatione routinely send via faesimile, including infermatioen on
conventions or continuing education classes, which is a benefit that I expect as a
due=z paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rule=s will have on its over 900,000 members and on
the operations of over 3.5 million prefessionals in the real estate industry. I echo
NAR &= position and emphasize that it will be extremely difficult to obtain the
required written conszent to send faxes to my customers, vendors and real estate
colleagues 1n the timeframe set by the FCC. It will also be difficult for my loecal
board., state association. and naticenal association te seek and obtain written consent
from their respective membership in less than thirty days, in order tc prevent an
interruption in their ability to fax important informaticn about upccoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable te think that an as=ociation can
geek and obtain consent from almeost 1 million members by August 25, 2003

Today. there are cver 2 million U.S. homes in the sales pipeline. <Communicating via
facsimiles iz instrumental te ensuring a timely and successful transaction. Aan
effective date of August 25, 2003, can potentially delay the majority of these
trangactions. To secure the appropriate written occnsent will =ignificantly impact
homebuyers and home sellexrs ability to move promptly in highly competitive housing
markets. It will take time to adapt te this new requirement: busineszsez will have to
amend current practices to gain this new consent from consumers and vendors.

It i= in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year sc that the required written
consent form can be inecorporated into the annual dueg billing cyele. Thi=z iz the mest
effective method for providing express written conzent to HMAR and my state and lecal
REALTOK® associations. The stay is also eszential in order to institute the required
compliance proceduree for fax communications with my olients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for ycur attention and consideration in this matter.
Sincerely,
James Lewis

& W. Bridge St.
New Hope, PA 18938-1303
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Auqust 06, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSOCTATION OF REALTORS® (NAR). I am writing to convey my
wholehearted suppert for HAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unzolicited fax advertizements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR?® associations routinely send via faesimile, ineluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that thesze rules will have on its over 900,000 members and on
the operaticns of over 3.5 million profe=slionals in the real estate lndustry. I eche
HAR = position and ewphasize that it will be extremely difficult tc obtain the
required written consent tc smend faxes to my customer=, vendors and real estate
colleagues 1n the timeframe set by the FCC. It will also be difficult for my local
board, state asscciatien, and national azescciation to seek and cbtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unrea=onable to think that an association can
seek and obtain conesent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homeg in the zales pipeline. Communicating via
facsimiles is instrumental te ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To =ecure the appropriate written consent will significantly impact
homebuyers and home szellers ability to move promptly in highly competitive housing
market=s. It will take time to adapt to this new requirement: businezses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC tc stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
conszent form can be incorperated into the annual dues billing cycle. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTCR® associations. The stay ig also esszential in order to institute the required
compliance procedures for fax comminications with my clients and other businesses to
ensure minimal disrupticns in real estate transactions.

In addition, many businesses require WRITTEN notificatien for their records retention.
Although one would think email is the norm for communication in the year 2003. the
real estate industry still remains significantly "paper-driven.*

Thank you for your attention and consideration in this matter.

Sincerely.

Victoria Moate

61 E. Cedar Street
Livingston, WJ 07039-4014
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Auqust 06, 2003
Dear Ms. Marlene 5. Dortch:
RE: OG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (HAR)., I am writing to convey my
wholehearted eupport for NAR = Request for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established busziness relationzhip exception from the unszolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate prefessional.
Furthermore, the rulez hinder the types of comrmunication that my naticnal, state and
local REALTOR® asgooiations routinely eend via faceimile, including infermation on
conventions or continuing education c¢lasses, which is a benefit that I expect as a
dues paying member.

RAR in its Request for Emergency Stay of Facsimile Advertisement Rule2 has outlined
the detrimental impact that the=e rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate Industry. I echo
MAR = position and emphasize that it will be extremely difficult to obtain the
required written consent to =mend faxes to my customers, vendors and real estate
colleagues 1n the timeframe =zet by the FCC. It will also be difficult for my local
board, state association, and national asscciaticn to seek and obtain written consent
from their respective membership in less than thirty days, in order te prevent an
interruption in their ability to fax important information about upcoming eonferences.
promctions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an association can
seek and obtain consent from almest 1 millioen member= by Auqust 25, 2003 .

Today., there are over 2 million U.S5. home=z in the sales pipeline. Communicating via
facsimiles iz instrumental to ensmuring a timely and successful transaction. Aan
effective date of August 25. 2003, can potentially delay the majority of thesze
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly cowpetitive housing
marketz. It will take time to adapt to this new requirement; buzinezses will have to
amend current practices to gain this new conszent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year sc that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential 1n order to institute the required
compliance procedures for fax communicatione with my clientg and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Jamez Newman

2001 South Hanley Rd. S5te. 300
Saint Louis, MO 63144-1518
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August 06, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted support for NAR s Request for Emergenoy Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decisicn to remove the

established business relationship exception from the unseclicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national. state and
local REALTOR® aseociations routinely send via facsimile, including information on
conventions or continuing education claszses, which is a benefit that I expect az a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rulez has outlined
the detrimental impact that these rules will have con its over 900,000 members and con
the operations of over 3.5 million professionalz in the real estate industry. I echo
HAR = positicn and emphasize that it will be extremely difficult to obtain the
required written consent toc send faxes to my customers, vendors and real estate
colleagues in the timeframe zet by the FCC. It will also be difficult for my local
board, state assooiation, and naticnal association to seek and cbtain written consent
from their respective membership in less than thirty days, in eorder to prevent an
interruption in their ability teo fax important information about upceming conferences,
premctions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It iz unreascnable te think that an associatien can
seek and obtain consent frem almost 1 million members by Auqust 25, 2003

Today. there are over 2 million U.5. homesg in the salez pipeline. Communicating wvia
facsimiles iz instrumental to ensuring a timely and succeszful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
tran=sactiong. To =ecure the appropriate written coneent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt te this new requirement: businesses will have to
amend current practices te gain this new consent from consumers and vendorsa.

It is in this regard that I urge the FCC to =ztay the effective date of the
unanticipated and unprecedented fax rules for cone year =zo that the reguired written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to HAR and my state and local
REALTOR® as=zociations. The stay is also essential in order to Institute the required
compliance procedures for fax communications with my olients and other busine=szes to
ensure minimal disruptions in real estate transaction=.

Thank you for your attention and censideraticon in thia matter.
Sinoerely.
David Choate

108 Washington Recad
Rye., WNH 03870
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August 06, 2003
Dear Me. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATICH OF REALTORS® (NAR), I am writing te convey my
wholehearted support for NAR s Request for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
eztablished business relationship exception from the unzolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national. state and
lecal REALTOR® associations routinely send via facsimile, including information on
conventions or centinuing education clazses, which iz a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertizement Rules has ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operaticnz of over 3.5 million professzionals in the real estate industry. I echo
HAR = position and emwphasize that it will be extremely difficult te obtain the
required written consent to zend faxes to my customers, vender= and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national association to =seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax impertant informatien about upcoming conferences,
proemotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable te think that an association can
seek and obtain congent from almost 1 million members by August 25, 2003 .

Tcday, there are over 2 million U.5. homes i1n the =zales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of Augus=t 25, 2003. can potentially delay the majority of these
transactions. To secure the appropriate written consent will =ignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It i= in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing eycle. This ig the most
effective method for providing express written consent to NAR and my state and lecal
REALTOR® as=zociaticns. The stay is alsc eszential in order to institute the required
compliance procedures for fax communications with my clients and other busine=sze=z to
ensure minimal disrupticns in real estate transactions.

Thank you for your attention and consideratien in this matter.
Sincerely.
Marty Quigley

275 S5o. Main st., S5te 100
Longmont, CO 60301-6461
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August 06, 2003
Dear M=. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATICHAL ASSOCIATION OF REALTCRS?® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facsimile Adverti=ement
Rules in the above referenced docket. The FCC s unexpected decision to remcove the
establizshed businessz relaticnship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communicatien that my naticnal, state and
local REALTOR® associations routinely send via facsimile, including information on
conventione or continuing educaticn clamses=, which i= a benafit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertizement Rules has outlined
the detrimental impact that these rulesz will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I eche
NAR s position and emphasize that it will be extremely diffieult to cbtain the
required written consent to send faxes to my customersz, venders and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my leocal
board, state association, and national asscciation to seek and obtain written consent
from their respective membership in les=z than thirty days, in order to prevent an
interruption in their ability to fax important informatien about upcoming conferences,
promotione and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an association can
seek and obtain consent from almest 1 million members by August 25, 2003 .

Today, there are over 2 millien U.S5. homes in the sales pipeline. Communicating via
facsimilez i= instrumental te ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability tc move promptly in highly competitive housing
marketz. Tt will take time to adapt to this new requirement; busineszses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year =zo that the required written
consent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing express written consent to MAR and my state and local
REALTOR® associations. The stay is also es=zential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
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Augusat 06, 2003
Dear Mz. Marlene 5. Dortch:
RE:= CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (MAR). I am writing to convey my
wholehearted support for HAR = Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decizion to remowve the
established business relaticnship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR® associatiens routinely send via faesimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facszimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and con
the operations of over 3.5 million professicnals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely difficult te cbtain the
required written consent tc send faxes to my customers, vendors and real estate
colleague=s in the timeframe set by the FCC. It will alsoc be difficult for my loeal
board, state aszociation. and naticnal association to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their abkility to fax important information about upcoming econferences,
premoticns and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable te think that an association can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental t¢ ensuring a timely and successful transaction. An
effective date of August 25, 2003, can petentially delay the majority of these
transactions. To secure the appropriate written oonzent will significantly impact
homebuyers and home =ellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices toc gain this new consent from consumers and vendors.

It is in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
conzent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing express written consent te NAR and my state and local
REALTOR® as=cociations. The stay is alsoc essential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
enzure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Tamatha Hatfield

9040 Glacier Hwy.
Juneau., AK 95801-8032
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Augqust 06, 2003
Dear Mes. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Facsimile Adverticsement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
eztablished business relaticnghip exception from the unsclicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR® asscciations routinely send via facsimile, including information on
conventions or continuing education clazses, which is a benefit that I expect as a
dues paying member.

HAR in itz Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 memberz and on
the operationg of over 3.5 million profezzionals in the real estate industry. I echo
NAR e position and emphasize that it will be extremely difficult te obtain the
required written cconzent tc send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alsc be difficult for my local
board, state asscoliation, and naticonal association to seek and cobtain written consent
from their respective membership in lezs than thirty days. in order te prevent an
interruption in their ability to fax important information about upcoming conferences,
promoticns and other eventa. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today., there are over 2 million U.5. homes in the =ales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of Augqust 25, 2003, can potentially delay the majerity of these
traneactions. To secure the appropriate written consent will significantly impact
homebuyers and home szellere ability to move preomptly in highly competitive housing
markets. It will take time to adapt to thiz new requirement: busineggzez will have to
amend current practices to gain thi= new conszent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written conzent to NAR and my state and local
REALTOR® azzociations. The stay ls also essential in order to lnstitute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disrupticns in real estate transactions.

Thank you for your attenticn and consideration in this matter.
Sincerely,
Michael Hardy

8273 22 Mile Road
Shelby Twp.. MI 48317-2505
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August 06, 2003
Dear M=2. Marlene 5. Dortch:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTCORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsclicited fax advertisements
rules severely interferez with my day-to-day business as a real estate profes=ional.
Furthermore, the rules hinder the types of communication that my natlcnal, state and
local REALTOR® associations routinely send via faceimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in itz Request for Emergency Stay of Facsimile Advertisement Rules hasz outlined
the detrimental impact that these rules will have on itz over 900,000 members and on
the operations of over 3.5 millicn professionals in the real estate industry. I echeo
HAR s peosition and emphasize that it will be extremely difficult to ocbtain the
required written ccnsent tc zend faxes to my customers, vendors and real estate
colleagues in the timeframe =et by the FCC. It will al=o be difficult for my local
board, state association, and naticnal association to =zeek and obtain written consent
from their respective membership in lesz than thirty days, in order to prevent an
interrupticn in their ability tc fax impertant information about upcoming conferences.
promotions and other events. As a REALTOR? wember, I rely on this timely and
effective means of communicatieon. It is unreasonable to think that an assccelation can
geek and obtain consent from almost 1 million membere by Auguet 25, 2003 .

Today, there are over 2 million U.5. homes in the =ales pipeline. Communicating via
facsimilez i= instrumental to ensuring a timely and succes=ful tranzaction. An
effective date of August 25, 2003, can potentially delay the majority of these
tranzactions. To secure the appropriate written coneent will significantly impact
homebuyers and home sellers ability tc move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesszes will have to
amend current practices to gain thiz new consent from conzumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rulez for one year =o that the required written
consent form can be incorporated intoc the annual dues billing cycle. This is the most
effective method for providing express written consent tc HAR and my state and local
REALTOR® associations. The stay is alzo esszential in order te institute the required
compliance procedures for fax communicationsz with my clients and other businesses to
ensure minimal disruptions in real esatate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Kristin Rice

25 HN. W. 23rd Place
Portland., OR 97210-5580
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August 06, 2003
Dear Ms. Marlene S. Deortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing te convey my
wholehearted =upport for HAR = Request for Emergency Stay of Facsimile Advertisement
Rulez in the above referenced docket. The FCC s unexpected decision to remove the
established buziness relationszhip exception from the unsolicited fax advertiszements
rules severely interferes with my day-to-day busine=s as a real estate professzional.
Furthermore. the rules hinder the types of communication that my naticnal. state and
local REALTOR® asscciations routinely send via facsimile, inecluding information on
conventions or ceontinuing education claszzes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Fac=imile Advertisement Rulee has outlined
the detrimental impact that these rules will have on its over 200,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echeo
HAR 2 position and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues 1n the timeframe set by the FCC. Tt will als=o be difficult for my local
board, state association, and national asscciation teo seek and cbtain written consgent
from their respective membership in lezz than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an asscciation can
geek and obtain consent frem almost 1 million members by August 25, 2003 .

Today., there are over 2 million U.S5. homes in the =ales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. 2an
effective date of August 25. 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: busineszses will have to
amend current practices to gain this new consent from consumers and vendors.

It i= in this regard that I urge the FCC toc stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing exprese written consent te MAR and my state and local
REALTOR® associations. The stay is alsc essential in order to institute the regquired
compliance procedures for fax comrunications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideraticn in this matter.
Sincerely,
Max Thompson

4151 College Drive
Ogden, UT 84403
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Auguzt 06, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

Az member of the NATIOHAL ASSOCTATION OF REALTCRS® (HAR), I am writing to convey my
wholehearted support for NMAR s Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision teo remove the
establigshed business relationship exception from the unseclicited fax advertisements
rules severely interferes with my day-to-day busziness a= a real estate professional.
Furthermore, the runles hinder the types of communicaticon that my naticnal. state and
local REALTOR® associations routinely send via faczimile, including information on
conventions or continuing education classes, which iz a benefit that I expect as a
dues paying member.
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August 07, 2003
Dear Ms=. Marlene 5. Dortch:
RE: CG Dogket NHo. 02-278

As member of the NATIOHAL ASSOCIATION CF REALTORS® (HAR), I am writing to convey my
wholehearted support for HAR = Request for Emergency Stay of Facesimile Advertiszement
Rules in the above referenced docket. The FCC s unexpected decision te remove the

established busines=s relationship exception from the unsolicited fax advertizements
rules severely interferes with my day-to-day busine=s as a real estate professional.
Furthermore, the rules hinder the types of communication that my national., state and
local REALTOR?® associations routinely send via facsimile, ineluding information on
conventions or continuing education classzes, which iz a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its ower 900,000 members and on
the coperations of over 3.5 million professionals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely diffioult to cbtain the
required written consent teo send faxes to my customers=, vendors and real estate
colleaquee in the timeframe zet by the FCC. It will alzo be difficult for my loecal
beard, =state asscciation, and national asgociation to =eek and obtain written consent
from their respective memberszhip in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upceming conferences,
promoticns and other events. As a REALTORT member, I rely on this timely and
effective means of communication. It 1s unreasonable to think that an a=z=sociation can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes 1n the sales pipeline. Communicating via
facsimiles iz instrumental teo ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
tran=zactione. To secure the appropriate written consgent will =significantly impaoct
homebuyers and home =ellers ability to move promptly in highly competitive housing
market=s. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new censent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated amnd unprecedented fax rules for one year so that the required written
conzent form can be incorperated into the annual dueg billing eyele. Thiz is the most
effective method for providing express written consent to HAR and my state and lecal
REALTOR® associations. The stay 1s also essential in order to institute the required
compliance procedures for fax communications with my clients and other busineszes to
ensure minimal disruptions in real estate transactions.

Thank you for ycur attention and consideration in this matter.
Sincerely.
Kathy Corey-Fox

10 § Brcadway
Salem, RH 03079-3023
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Augqust 06, 2003
Dear Me. Marlene 5. Dortch:
RE: CG Docket Bo. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for MAR = Request for Emergency Stay of Facosimile Advertisement
Rule=s in the above referenced docket. The FCC s unexpected decision to remove the
eztablished business relationsghip exception from the unsolicited fax advertisements
rules severely interferes with my day-te-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national. state and
loocal REALTOR?® associationg routinely send via facsimile, ineluding information on
conventions or ceontinuing education classez, which is a benefit that I expect az a
dues paying member.

HAR in its Request for Emergency Stay of Faczimile Advertisement Ruleeg ha= cutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the cperaticons of over 3.5 million professionals in the real estate 1ndustry. I echo
HAR = position and emphasize that it will be extremely difficult to obtain the
reguired written consent to zend faxez tc my custcmers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alzo be difficult for my local
board, state association, and naticnal asscciation to =eek and ocbtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability te fax important infeormation about upcoming conferences,
promotions and other event=. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an asseciation can
seek and cobtain consent from almost 1 million memberes by August 25, 2003 .

Teday, there are over 2 million U.S. homes in the zales pipeline. C{ommunicating wia
facsimiles is instrumental to ensuring a timely and successaful transaction. An
effective date of August 25. 2003. can potentially delay the majority of the=e
transactions. To secure the appropriate written consent will significantly impact
homebuyers and heome sellers ability to move promptly in highly competitive hous=ing
markets. It will take time to adapt to this new requirement; businesszes will have to
amend current practices to gain this new consent from consumers and venders.

It iz in this regard that I urge the FCC tc stay the effective date of the
unanticipated and unprecedented fax rules for one year =c that the required written
conzent form can be incorporated intoc the annual dunes billing eycle. Thi= ie the most
effective method for providing expres=sz written consent toc NAR and my state and local
REALTOR® associations. The stay iz also essential in order to inztitute the required
compliance procedures for fax communications with my olients and other businesses to
ensure minimal disruption= in real estate transactions.

Thank you for your attenticn and consideration in this matter.
Sincerely,
Matthew Broyles

2280 Satellite Blvd
Duluth, GA 30097-4914
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August 07, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NMAR = Request for Emergency Stay of Faoeimile Advertiszement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established businesz relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to—day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® assocciatione routinely send via faesimile, ircluding information cn
conventions or continuing education classes, which i= a benefit that I expect as a
dueg paying member.

HAR in its Request for Emergency Stay of Faczimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operationg of over 3.5 million professicnals in the real estate industry. I echo
HAR s position and emphasize that 1t will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state asscciation, and national assceciation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promcticne and cther events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
geek and obtain consent from almost 1 million members by Auqust 25, 2003 .

Today. there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimileg is instrumental to ensuring a timely and succeszszful transaction. An
effective date of Augqust 25, 2003, can potentially delay the majority of these
transactione. To secure the appropriate written consent will eignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketg. It will take time to adapt to this new requirement: businezges will have to
amend current practices te gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written ccnsent to MAR and my state and local
REALTOR® assocliations. The stay is also essential in order to institute the required
compliance procedures for fax communication= with my clientsz and other businesse=z to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and conzideration in this matter.
Sincerely,

Nancy Foisy

Mr=.

116 Fountain Dr
Mooregville, TH 46158-2761
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August 06, 2003
Dear Ms. Marlene S. Dortch:
RE : CG Docket No. 02-278

Az member of the NATIONAL ASSQOCIATION OF REALTORS® (NAR)., I am wrlting to convey my
wholehearted support for MAR s Request for Emergency Stay of Faoeimile Advertisement
Rules in the above referenced docket. The FCC s unexpected deecision to remove the
established business relatiocnship exception from the unsoclicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR® ass=ociatjons routinely =end via facsimile, inoluding infeormatien on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Adverti=zement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 millien professionals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleaques in the timeframe set by the FCC. It will alsec be difficult for my loecal
board, state association, and national agsociation to seek and obtain written conszent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax impertant information about upcoming conferences,
promotions and cother events. As a REALTOR® member, I rely on this timely and
effective means of communication. It iz unreascnable to think that an association can
seek and obtain consent from almost 1 million membersz by August 25, 2003 .

Today, there are over 2 million U.5. homes in the =ales pipeline. Communicating via
facsimiles i= instrumental to ensuring a timely and successful tran=action. An
effective date of August 25, 2003. can potentlally delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
market=s. It will take time to adapt to this new requirement: businezses will have to
amend current practices to gain this new cconsent from consumers and vendors.

It i= in this regard that I urge the FCC te stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written conszent to NAR and my state and local
RERLTOR® associations. The =tay is al=c essential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disrupticns in real estate transzactions.

Thank you for your attention and consideration in thi= matter.
Sincerely,
Fen Middleton

PO Box Drawer 1305
Orangeburg. SC
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Auqust 06, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket Ho. 02-278

Az member of the NATIOHAL ASSOCIATION OF REALTORS® (HAR), I am writing te convey my
wholehearted support for MAR s Request for Emergency Stay of Faesimile Advertisement
Rules in the above referenced docket. The FCC & unexpected decizion to remove the
established busines=s relaticnship exception frem the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communicatlon that my national., state and
local REALTOR® assoclations routinely send via faosimile, including infermation on
conventions or continuing education classesz, which is a benefit that I expect as a
due= paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million profess=icnals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely difficult to ebtain the
required written consent to send faxes to my customers, vendeors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association., and national azsociation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax impertant informatien about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
geek and obtain consent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.S5. homes= in the sales pipeline. Communicating via
facsimiles is instrumental te ensuring a timely and successful transaction. An
effective date of Bugust 25. 2003, can potentlally delay the majority of these
transzactione. To secure the appropriate written consent will significantly impact
hemebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the anpual dues billing oycle. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® aszzociations. The =tay i= aleo essential in order to institute the required
compliance proceduresz for fax communications with my oliente and other busineeses to
ensure minimal disruptions in real estate transactiocns.

Thank you for your attenticn and cconsideration in this matter.
Sincerely,
Tom Welszh

3309 Winthrop Awe. Ste. 98
Fort Worth., TX 76116-5600
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Augqust 07, 2003
Dear Ms. Marlene S. Dortch:
RE: G Docket No. 02-278

As member of the NATIOHAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Requeet for Emergency Stay of Faceimile Advertizement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
eztablished business relationship exception from the unsolicited fax advertisements
rules severely interferes with my dayto-day busineszs as a real estate professional.
Furthermore, the rules hinder the types of communlcaticn that my naticnal. state and
local REALTOR?® aszociatione routinely send via faosimile, inoluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules hag outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operaticns cof cover 3.5 millicn preofessicnals 1n the real estate Industry. I echo
NAR & poeition and emphazize that it will be extremely diffioult to cobtain the
required written consent to send faxes tc my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alsec be difficult for my loecal
board, =tate as=ociation, and naticnal association to =eek and obtain written consent
from their respective membership in less than thirty days, in order tec prevent an
interruption in their ability to fax important information abeocut upcoming conferences,
promotions and other eventa. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasconable to thilnk that an association can
geek and cobtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homesz in the zales pipeline. Communicating via
facsimile=s is instrumental to ensuring a timely and succez=ful tranzaction. An
effective date of August 25. 2003. can petentially delay the majority of these
tran=zactionsz. To secure the appropriate written consent will =ignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive hcousing
marketz. It will take time te adapt to thiz new reguirement; businesses will have to
amend current practices to gain this new consent from consumers and venders.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rulee for one year so that the required written
consent form can be incorporated into the annual dueg billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR?® associations. The stay is also essential in order te institute the required
compliance procedures for fax communications with my cliente and other businessee to
ensure minimal disrupticns in real estate transactions.

Thank you for your attenticon and consideration in this matter.
Sincerely.
Jan Saylors

1512 West Main
Russellville, AR 72801-2820
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August o7, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Faosimile Advertisement
Rulez in the above referenced docket. The FCC = unexpected decision to remove the
established business relationship exception from the unsoclicited fax advertisements
rules severely interferes with my day-tc-day business as a real estate professional.
Furthermore, the rulez hinder the types of communication that my naticnal. state and
local REALTOR® asscoiations routinely send via faosimile, ineluding information en
conventions or continuing education claszses, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 200,000 members and on
the operaticons of over 3.5 million professionals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely difficult te cobtain the
required written consent to zend faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board., state asszociation, and national assocciatien to seek and cobtain written consent
from their respective membership in less than thirty day=, in order to prevent an
interruption in their ability to fax important infermation about upcoming conferences,
promotionz and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an association can
gzeek and obtain coneent from almest 1 millicn members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the salee pipeline. <Communicating via
facsimile=s i=s instrumental to ensuring a timely and succe=zsful transaction. An
effective date of August 25, 2003, can potentlally delay the majority of the=e
transactions. To secure the appropriate written consent will significantly jmpact
homebuyers and home sellers ability to move promptly in highly competitive housing
market=. It will take time to adapt to this new requirement: buzinezses will have to
amend current practices tc gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year =o that the required written
congent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® asszociations. The stay is also eszential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Mary Andersen

803 Alamos Rd.
Corrale=s, NM 8704B8-7345
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Auqust 07, 2003
Dear M=, Marlene S. Dorteh:

RE: CG Docket No. 02-278

As member of the NATICOHAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergenoy Stay of Facosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interfere=z with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my naticnal, state and
local REALTOR® associations routinely send via facsimile, inoluding information on
conventions or continuing education claszes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Faczimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operaticns of over 3.5 millien professicnals in the real estate industry. I echo
HAR s position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
eolleagues in the timeframe =zet by the FCC. It will alsc be difficult for my loeal
board, state asscciation, and naticnal aesceiation to seek and cbtain written consent
from their respective membership in les= than thirty days, in order to prewvent an
interruption in their ability to fax important infermation about upcoming conferencesg,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an azsociation can
geek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.5. homes in the salez pipeline. <Communicating via
facsimiles i=s instrumental to ensuring a timely and successful transaction. An
effective date of ARugqust 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written ccneent will =ignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; businesze=z will have to
amend current practices te gain this new consent from consumerz and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated intc the annual dues billing cycle. Thi= is the most
effective method for providing express written consent to HAR and my state and local
REALTOR® associations. The stay is also essential in order teo institute the required
compliance procedures for fax communicatione with my eliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and conszideration in this matter.
Sincerely,
Rose Galloway

33438 first way =.
Federal Was. WA 968003-6214
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Augqust 06, 2003

Dear Ms. Marlene S. Dortch:

Thank you for your attention and consideration in this matter.
Sincerely.

Louis Francis

6313 HE Hormandy
Gladstone, MO 64118-4829
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Augqust 07, 2003
Dear Mg. Marlene 5. Dortch:
RE: OCG Docket No. 02-278

As member of the NATIONAL ASSOCIATICN OF REALTORS® (HAR), I am wrlting to convey my
wholehearted support for NAR s Request for Emergency Stay of Facsimile Advertiszement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsclicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my naticnal, state and
local REALTOR?® azsociationsz routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Requezt for Emergency Stay of Facmsimile Advertisement Rulesz has outlined
the detrimental impact that these rules will hawe on its owver 900,000 members and on
the operations of over 3.5 million profezsionals in the real estate industry. I eche
NAR = positicon and emphasize that it will be extremely diffiocult te obtain the
required written conzent to send faxes to my customers, vendors and real estate
colleagueg in the timeframe szet by the FCC. It will al=o be difficult for my lecal
board, =state association, and national asscciation to seek and cobtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. A=z a REALTOR® member, I rely cn this timely and
effective means of communication. It i= unreasonable to think that an association can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the =zales pipeline. Communicating via
faczimiles i= instrumental to ensuring a timely and successful transaction. 2An
effective date of August 25. 2003, can potentlally delay the majority of these
transactione. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketsz. It will take time to adapt to this new requirement: busineszes will have to
amend current practices to gain thiz new consent from conzumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year se that the required written
conzent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay 1s also essential in order to institute the required
compliance procedures for fax communications with my c¢liente and other busine=szes to
ensure minimal disrupticns in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Diane Bowman

4099 Derry Street
Harriszburg. PA 17111-2238
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Auqust 0a, 2003
Dear Me. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for HAR 2 Requeszt for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established buziness relationship exception from the unzolicited fax advertiszements
rules severely interferes with my day-to-day business a= a real estate professional.
Furthermore, the rulez hinder the types of communication that my national, state and
local REALTOR® associatione routinely send via facsimile, inoluding information on
conventions or continuing education claszees, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Faczimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operaticns of over 3.5 million professzionals in the real estate industry. I echo
MAR ¢ position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagques in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national association to seek and obtain written congent
from their respective membership in less than thirty days, in order teo prevent an
interruption in their ability to fax impertant information about upcoming conferences.
promotionz and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an association can
geek and obtain consent from almest 1 million members by August 25, 2003 .

Today. there are over 2 million U.5. homes in the =zales pipeline. Communicating wia
facsimiles is instrumental tc ensuring a timely and succezsful transaction. An
effective date of Bugust 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers= ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businezses will have to
amend current practices to gain this new cconsent from consumers and vendors.

It iz in this regard that I urge the FCC te stay the effective date of the
unanticipated and unprecedented fax rulez for one year so that the required written
conszent form can be incorporated into the annual dues billing oycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also esszential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attenticn and consideration in this matter.
Sinceraly,
MARY ELLEN O'BOYLE

600 RORTH AVENUE WEST
WESTFIELD, NJ 07090-1432



